
JICMAIL’s Top 10 Mail 
Creatives of 2024

Q1-Q3 2024



JICMAIL’s panel of 1,100 households has tracked over 32,000 
mail items so far in 2024.

Some advertisers have really stood out this year: generating 
disproportionately high attention and/or effectiveness vs their 
share of door mat.

Here are the Top Ten performers of the year to date.

For each mailer we’ve provided a mail journey to demonstrate 
how a household has interacted with it, along with a pack shot 
from Nielsen Ad Intel.

We’ve provided a few reasons why we think each one has been 
so successful. What do YOU think?
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January health kick with Hello Fresh 3

✓ Strong branding

✓ Distinctive assets

✓ Relevant offers

✓ Seasonal relevance

✓ Product shot



Or maybe you just fancy a foot long Subway 4

✓ Eye-catching imagery

✓ Stand-out tag line

✓ Exclusive offers

✓ Location-based

✓ Offers worth discussing



Staying cosy with Cotton Traders 5

✓ Human presence

✓ Product shots

✓ Seasonal relevance

✓ Simple messaging

✓ Appeal across genders



The ubiquitous farmfoods door drop 6

✓ Creative consistency

✓ Offline and online response mechanism

✓ Prompts household discussion

✓ Part of the grocery shopping planning 

process



Tesco delivers offers while appealing to the emotions 7

✓ Human imagery

✓ Emotion-driven / fun

✓ Personalised messaging

✓ Combination brand and offer–

lead approach to loyalty



Getting ready for summer with Hotter shoes 8

✓ Making full-use of envelope 

creative real estate

✓ Seasonal relevance

✓ Product shot

✓ Brand and offer lead



Howdens effective use of the original geo-targeted media 9

✓ Geo-targeted

✓ Geo =  personalised

✓ Creative consistency

✓ Simple attribution 

mechanism



Labour influencing voter behaviour at the key moment 10

✓ Creative consistency

✓ Mass reach

✓ Driving key discussions 

at the vital moment

✓ Simply call to action!



Damart bring the smiles 11

✓ Human  / emotion lead imagery

✓ Bold brand approach

✓ Prompts purchase online



P&G show how mail works for FMCG 12

✓ Strong branding

✓ High channel share of voice vs 

competitors

✓ Human presence, product shot

✓ Format allows for further exploration of 

product information



To find out which mailer’s won at 
Christmas this year, look out for Q4 
2024 data released in February!
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To activate your free access to gold 
standard mail planning and measurement 
data, get in touch with JICMAIL today

jicmail.org.uk

ian@jicmail.org.uk

linkedin.com/company/jicmail

@jicmailuk

tara@jicmail.org.uk
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