


JICMAIL’s panel of 1,100 households has tracked over 32,000
mail items so far in 2024.

Some advertisers have really stood out this year: generating
disproportionately high attention and/or effectiveness vs their

share of door mat.
Here are the Top Ten performers of the year to date.

For each mailer we’ve provided a mail journey to demonstrate
how a household has interacted with it, along with a pack shot
from Nielsen Ad Intel.

We’ve provided a few reasons why we think each one has been
so successful. What do YOU think?
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Mail Media Metrics



January health kick with Hello Fresh

65%

of f your first box
+20% off for 4

Cook with the UK’s
#1 recipe box

How it works

Pick a plan
Whether cooking for yourself or your household, we have a
flexible plan to match your lifestyle. Need to cancel, change

meals, or skip a week? Not a problem

Fresh ingredients delivered
We deliver your step-by-step recipes and all the fresh
pre-portioned ingredients you need, straight to your door

Cook, eat, enjoy!
The oid “what do you want to eat?” conversation is about
to be banished from your life. Welcome to a world where

dinner is always planned, simple and delicious
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Cook your way to a range of tasty treats with Fresh Rewards.
allam M
Box 1 Box 2 Box 3 Box 4 Box 5
CIREReal 20% off 20% off PRl 20% off
N 2.

+ Free
g B S Box9  gides for
plRiYelgy 20% off PAERegd 20% off Jife!

“Great choice of meals, no waste from food as everything is in correct
portions which means cheaper than my supermarket shop, easy and
quick to prepare fresh meals, the whole family enjoy so no more cooking
different meals.” Julie, UK

L[ [ [ ] ¥ Trustpilot

Strong branding
Distinctive assets

Relevant offers
Seasonal relevance
Product shot

Mon Jan 08 2024 Put it aside to look at later

HHC
Female, 25-34

HHC
Female, 25-34

HHC
Female, 25-34

HHC
Female, 25-34

= Mail arrival/sorting

= Openedit

= Read/looked/glanced at it

= Putit aside to look at later

Wed Jan 17 2024 Went online for more information

HHC
Female, 25-34

HHC
Female, 25-34

HHC
Female, 25-34

[ Read/looked/glanced at it

) Used/did something with the information

= Went online for more information

Mail details

Advertiser brand
Sender

Format

Reach

Frequency

HH details

Region
Social grade

Household Size

People in Household
Tenure length
Tenure Type

Mosaic Group

Acorn Group

Hello Fresh
Restaurant or takeaway

Mail type - addressed
advertising

1
6

London
A

Live with others (HH size
=2+)

Under a year

Rented

A: City Prosperity

D. City Sophisticates



Or maybe you just fancy a foot long Subway 4
HH details -
Eye-catching imagery
Stand-out tag line Region North West
Exclusive offers Social grade B
Locat'on'base_d _ Household Size Live with others (HH size
Offers worth discussing = 2+)
People in Household Couple, Household with
children
Mail details
Tenure length Over 10 years
Advertiser brand Subway
Sender Restaurant or takeaway Tenure Type Owned/mortgaged
e — %{ ‘ j LA 8 — : Format Mail type - door drop Mosaic Group F: Suburban Stability
s3.49 Valid from 29/01/2024 s3.49 Valid from 19/02/2024 Reach 1
Acom Group C. Mature Money
Frequency 7

TWO o552 TWO

CAN DINE
£g.99 v

Valid from 29/01/2024
1018/02/2024

CANDINE _ &l E

Valid from 19/02/2024
1010/03/2024

== £g.oo Ll =28

Freshly prepated per order.

HHC
Female, 45-54

I
B Mail arrival/sorting

Sat Jan 27 2024

é Read/looked/glanced at it
é Put it aside to look at later
é Put it in the usual place

é Discussed with someone

Sat Feb 03 2024

I
=) Read/looked/glanced at it

|
= Used/did something with the information
|

B Threw it away/recycled |

=1 Recycled

B Bought something/made a payment or donation (MET)

B2 Made a purchase/payment/donation online

I
Sat Feb 10 2024

Sat Feb 17 2024



Staying cosy with Cotton Traders 5

The seasonal switch-up HH details -
: : . Human presence
Discover our ccsiest ccllection yet q h
: Product shots Region Yorkshire
Seasonal relevance S
Simple messaging Social grade DE
Appeal across genders Household Size Live with others (HH size
=24)
People in Household Couple
Mail details - |
Tenure length 6-10 years
Advertiser brand Cotton Traders
Sender Retailer (In-store or Tenure Type Owned/mortgaged
online)
Format Mail type - addressed Mosaic Group C: Country Living
advertising .
Reach 3 Acorn Group F. Countryside
Freaieics 6 Communities
| | | |
HHC B Mail amival/sorting & Openedit & Openedit &) Opened it
Female, 65+ | | |
[ Put it aside to look at later & Read/looked/glanced at it B Read/locked/glanced at it
| |
B Putit aside to look at later B Threw it away/recycled (NET)
|
. B Discussed with someone
Fekruary 2024 |
y B Visited sender's website
‘ L/ |
mﬂl £ B Recycled
TRADERS ; |

cottontraders.com

Tue Mar 05 2024 Wed Mar 06 2024 Sun Mar 17 2024 Thu Mar 28 2024



The ubiquitous farmfoods door drop

farmfoods

There’s a farmfoodie jp everyone

\ lntrod cmg

vouchers inside

8pk Crispy Chicke™

\NUGE VALUE PACK  {UGE VALUE PACK AUGE VALUE PACK

oy

8 COOKED BMEXICAN

om" COOKED CHICKEN
FlLLET SKEWERS

DAIRY ﬁ’

| MILK 10g

RRP £150 = RRP £350 =

Find your local: 0121700 7160 www.farmfoods.co.uk

00y
NAMAICAN N
ERK

Creative consistency

Offline and online response mechanism
Prompts household discussion

Part of the grocery shopping planning
process

Mail details -
Advertiser brand Farmfoods
Sender Supermarket or grocery
store
Format Mail type - door drop
Reach 2
Frequency 14
| |
HHC B Mail arrival/sorting ) Opened it
Femalae, 35-44 |
= Read/locked/glanced at it
|
[ Putitinthe usual place
|
[ Discussed with someone
HHM1
Male, 35-44

Mon Jan 15 2024 Tue Jan 16 2024

O-0-0-

HH details

Region
Social grade

Household Size

People in Household

Tenure length
Tenure Type
Mosaic Group

Acorn Group

Read/looked/glanced at it
Passed it on/left out for the person it's for

Planned a large purchase

Read/looked/glanced at it

Put it aside to look at later

Sat Jan 27 2024

o~
North West
C1
Live with others (HH size
=2+)

Couple, Household with
children

3-S5 years
Owned/mortgaged
K: Municipal Tenants

Q. Difficult
Circumstances

Read/looked/glanced at it
Used/did something with the informati

Discussed with someone

O-0-0-0-

Planned a large purchase

= Read/looked/glanced at it
|

[ Discussed with someone

|
[ Planned a large purchase
|

Sat Feb 03 2024



Tesco delivers offers while appealing to the emotions 7

-

with the
power of

)
4
.,

You have

£29.50

in Clubcard vouchers + 6 coupons

Mail Media Metrics

Get Set Human imagery

lead approach to loyalty

B Mail arrival/sorting

I

B Opened it

|

& Read/looked/glanced at it

|
[ Putitondisplay (e.g.on a fridge noticeboard)

-B-B-R-R-0-

HH details
v 1r 2024 Emotion-driven / fun R0
Personalised messaging _
Combination brand and offer— Social grade

Household Size

~ ¢ Peoplein Household

Mail details
Advertiser brand Tesco Clubcard Tenure Iength
Sender Supermarket or grocery Tenure Type
store
Format Mail type - business Mosaic Group
Reach 1 Acorn Group
Frequency 9

Read/looked/glanced at it

Used/did something with the information

Took it out of the house (e.g.to work)

Bought something/made a payment or donation (NET)

Made a purchase/payment/donation in a shop

Midlands
DE

Live with others (HH size
= 2+)

Couple

3-5years

Rented

C: Country Living

B. Executive Wealth

I
B Read/looked/glanced at it
I
B Took it out of the house (e.g.to work)

|
[ Flanned a large purchase



Getting ready for summer with Hotter shoes :
Making full-use of envelope HH details -
creative real estate '

Seasonal relevance Region Yorkshire
Product shot Social grade DE
Brand and offer lead Household Size Live with others (HH size
=2+)
iElzak People in Household Couple
Advertiser brand Hotter Footwear Tenure length Over 10 yeafs
Sender Retailer (In-store or
online) Tenure Type Owned/mortgaged
Format Mail type - addressed i 2 .
o advertising Mosaic Group E: Senior Security
Mad hezgﬁw}\ﬂér e ! Acorn Group G. Successful Suburbs
Y TUSIORRIE G s Frequency 9

10% OFF YOUR ORDER "%

HHC B Mail arrival/sorting

Female, 65+ |

=1 Openedit
I

=] Read/looked/glanced at it

I

B Openedit
I

=] Read/locoked/glanced at it
I

=] Put it in the usual place

I
B Visited senders website

-B-B-B-B-Q-

Opened it
Read/looked/glanced at it
Threw it away/recycled (NET)
Visited sender's shop/office

Recycled



Howdens effective use of the original geo-targeted media

TRADE ONLY

HO;}DENS RUSHDEN

Ideal Home
e KITCHEN

Ideal Home
KITCHEN
.\“Z\ R I)S |

TRADE ONLY
Hom;ms ALDERMASTON

Tt
Ideal Home

. £
. i e HO#DENS AYLESBUR KITCHEN
O VOU e N ERIRN AV

bedroom su B
TRADE ONLY —

bl £ HOWDENS NEWCASTLE wcromce

T

— B
|1 gbg VoU
rushdy; g When you boo

bedroom sur

Ideal Home
IKITCHEN
| AWARDS

BEST CLASSIC
KITCHEN RANGE

3A Brinc
gt

wer  SALE

please bookyour ho

Youngs r

01912723529

Unit 4, Newcostle Trade Centre, Penn Street,

Trade Kitchen
Newcastie Upo Tyne, NE4 78G Supplier

HHC B Mail arrival/sorting B Putit in the usual place
Female, 65+ | |

HHMT

Male, 45-54

Geo-targeted
Geo = personalised

Creative consistency
Simple attribution
mechanism

HH details -

Region Midlands

Social grade A

Household Size Live with others (HH size
=2+)

People in Household Couple, Household with
children

Tenure length Over 10 years

Tenure Type Owned/mortgaged

Mosaic Group G: Domestic Success

Acorn Group C. Mature Money

|

=) Filed it for reference or records
|

=) Discussed with someone
|

Mail details

I Advertiser brand

Sender

Format

Reach

Freguency

= Went online for more information

Howdens Kitchen
Supplier

Local tradesperson

Mail type - addressed
advertising

2
3



Labour influencing voter behaviour at the key moment

10

Labour

Change Thursday 4 July

Vote’ELabour

and Co-operative

Creative consistency
Mass reach

Driving key discussions
at the vital moment
Simply call to action!

Mon Jul 01 2024 Discussed with someone

HHC B Mail arrival/sorting

Female, 55-64

HHC [ Read/looked/glanced at it
Female, 55-64

HHC [ Put it aside to look at later
Female, 55-64

HHC [ Discussed with someone

Female, 55-64

Fri Jul 19 2024 Recycled

HHC B Threw it away/recycled (NET)
Female, 55-64

HHC B Recycled
Female, 55-64

Mail details

Advertiser brand
Sender
Format
Reach

Frequency

HH details

Region
Social grade

Household Size

People in Household

Tenure length
Tenure Type
Mosaic Group

Acorn Group

The Labour Party
Government/council
Mail type - door drop
1

4

Midlands
Cc1

Live with others (HH size

=2+)

Couple, Household with

children

3-5 years
Owned/mortgaged
E: Senior Security

H. Steady
Neighbourhoods



Damart bring the smiles 11

damart.co.uk O O

HH details -
v" Human /emotion lead imagery
v" Bold brand approach Region East Of England
v [ :
Prompts purchase online Social grade C1
Household Size Live with others (HH size
=2+)
Mail details - < People in Household Couple, Household with
children
Advertiser brand Damart
Sender Retailer (In-store or Tenure Iength Over 10 years
online)
Format Mailtypg—addressed Tenure Type Owned/mongaged
advertising Mosaic Group D: Rural Reality
Reach 1
Forr 10 Acorn Group C. Mature Money
I I I
& Mail arrival/sorting & Openedit & Opened it
| | |
B Opened it B Read/looked/glanced at it ) Read/looked/glanced at it
| | |
= Read/looked/glanced at it = Used/did something with the information B Threw it away/recycled (NET)
: ) I | | |
A M A R =) Put it aside to look at later B Bought something/made a payment or donation (MET) = Recycled
: |
A the comfort to tru'y be me | & MWade a purchase/payment/donation online
1



P&G show how mail works for FMCG

12

PACK ‘ FREE PACK COUPONS INSIDE WORTH UP TO £17.40 e FIOQEEs Mail details .
INSIDE - COUPON
UPTO T WORTH
40 e ——— Millions of women s EIk Advertiser brand Always
There are Complete Pt have bladder leaks’. )
ordinary Find the right period protection Locks bladder S sdours. Let’s talk about it. Sender Re}ﬂ"ﬂ (In-store or
period pads... for you - day and night online)
AND THERE IS UNDERWEAR SIZE e Format Mail type - door drop
a[ways : Reach 2
@Kp'm ‘ a E E : Frequency :
n o (B A A
Y\ 4.9/5 u Bl (Elm b i HH details a
Average ratng of infinity 3 ey * J ! X
) L E !; !; e — . Social grade DE
O e ’! fg f Household Size I;I;i;mh others (HH size
3 ‘ ' almys People in Household Lives parent
discreet Tenure length Over 10 years
Coupons redeemablein b savers Tenure Type Owned/mortgaged
| | | Mosaic Group D: Rural Reality
HHC B Mail arrival/serting [ Put it aside to look at later B Threw it away/recycled (NET) Acorn Group H. Steady
Male, 25-34 | I Neighbourhoods
&= Putitinthe usual place & Recycled
|
& Discussed with someone
HHM2 Used/did something with the information Strong brandi ng
Female, 55-64

High channel share of voice vs
competitors

Took it out of the house (e.g.to work)

Used a voucher/discount code

Human presence, product shot
Format allows for further exploration of
product information

Bought something/made a payment or donation (NET)

Made a purchase/payment/donation in a shop

-0-0-0-0-0

Fri Aug 09 2024 Sat Aug 10 2024 Thu Aug 15 2024 Fri Aug 16 2024



To find out which mailer’s won at
Christmas this year, look out for Q4
2024 data released Iin February!



To activate your free access to gold
standard mail planning and measurement
data, get in touch with JICMAIL today

0 jicmail.org.uk @ linkedin.com/company/jicmail
© ian@jicmail.org.uk ® @iicmailuk
© tara@ijicmail.org.uk
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