Making Mail an
Insight led
Media Channel.
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The NPA has 6,000 + members,
who In turn, have 40,000,000
consumers living within a walk
time of their pharmacy.

But they are struggling......
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Pharma, OTC Brands, private practice
service providers and organisations
focussed on iImproving patient access
to primary healthcare, find it hard to
Influence Pharmacy and reach
consumers In nheed.
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World record (men) 18.29 m.
Edwards (1995)
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Build direct Subsidised
marketing costs

relationships with

Reach Pharmacy

40 million
through
Pharmacy

Pharmacy

First

Influence consumers Hyper local
through Pharmacy marketing

Brand to Pharmacy Y ' Localised
to Consumer platform g ; messaging
6,000
PHARMACY 7
Print,

| Co-brand:d. ' personalised to
n-store marketing N # pharmacy

40 MILLION
CONSUMERS

, BRAND/
. ORGANISATION

e Social media,
each loca personalised
consumers to pharmacy

Co-branded with
: pharmacy across
Changing social channels

Marketing
materials Make

behaviour Marketing

one street < ‘ ,
at a time ~ Sell products without " Sell products
~ having them stocked ~ without stocking them

Affordable



Data + Tech + Mail

getting the most vulnerable
testing for Covid again.
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Data + Tech + Mail

helps position Independent
Pharmacy as the healthcare
hulb of the community!
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Data + Tech + Mail

a call to action that Is relevant to
them and sent from someone they
kKnow, trust and Is “just up the
road”.
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Sector or Content Mail Type Please note: minimum sample size of 30+
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Why partlally addressed mall’?

What is the predicted reach of your mail campaign?

Partially Addressed in Information about local services:

ltem Reach Frequency Llfespan
Campaign Reaoh Campa|gn Impacts

Commercial actions:

38,152 195,854 33%
[tems Driving Commercial Actions Commercial Item Impacts Commiercial Iltem Impact Rate

JICMAIL Audience and Item Data, n= 1411 mail items and n=21399 people




@ > MAIL BUSINESS CASE ~

Fabulous engagement, open & discussion stats

Sector or Content Mail Type I-?l AcCTion Benchmarks
Invitation/information about a specifi v O Addressed Mail O Door Drop O Business Mail @ Partially Addressed
Select Demographic Timing
45-54 + 2 selected X All X

How much is your target audience interacting with mail in your industry sector?

Physical actions Commercial actions
Source: JICMAIL Item Data Source: JICMAIL Item Data
®
98% 34%
Engagement rate . Discussed with someone .
15% 85% Visited sender's website
Opened it ® C Py 0
ene .
o Visited sender's website . : Total: 16 %
26% 80% 86% Sample size: 83
Read/looked/glanced at it . . . 9%
26%  38% 63% Searched online for more information .
Threw it away/recycled (NET) . . .
4% 32%
Put it aside to look at later . . Used atablet or smariphone .

6% 11%
Recycled (from Q3 2023) .. .

5% 13%
Used/did something with the information “

S Callad +tha candar .

3%

Looked up my account details .
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aN PA C()MI\L{N@E)C&TS CQ I'm looking for ) Login | Register ) 0

Campaigns Social Media Flyers & Posters OTC Branded Materials Outreach Digital Media Product Shop Help & FAQs

Tl‘m 1k "’ ':

- Promote your pharmacy, increase |
footfall, and spread important ’lf
healthcare messages. f
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Variable
Data

Mass
Customisation

Al

Geo-Dem

_ Localisation Price Creative Unique QR
profiled . .
variations Automation Code
Household
Data

SNPA

Zero Party Data
Capture

+ B0

Track,
Measure &
Repurpose

CONNECTS
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Localised




Delivering change,
one nudge at a time.

The more we define our audience,
change the message to suit and localise
the content, the more we will engage,
act and make changes.
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Reaching the most likely.

aNPA CONFT_’J‘EC‘TS Q

Campaigns Socis Meala Flyers & Posters

Map - 7 Draw Moo Noeth
- Sapiston Common

Honingten
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TG radius. 3
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O7TC Branded Maerials

Outreach

Search Data Using ©

© Your '

. Hello, Gary Go

Digital Media Help & FAOS

. o

-

« Profiled data set:

- Age: 85+

« Limited Living

« Poorly pensioners

« Elderly ailments

« Dangerous
dependencies

« Respiratory risks

« Perilous futures

e Care homes
« Within one mile
of the Pharmacy.



CROASDALES QR code |leads to a personalised
pharmacy page detailing:

* Free to those that qualify.

Dear Neighbour,
Doluptatias aut aligenis dolore, ut harum vende ma comnimdunt, utemquam

quiam.voluptat « Display qualifying criteria.

Antiorem. Officae peliatia cum remolorerum ate velecat faceribus dessum
ilignatus, as sam. quo verum reptatem culpa voluptae nulparum, officati
dolorro occusap idigenest, ut excesed ionseque dolorerum utatur?

. Nis ot odit fugiatu resero verspita « The importance having test kits

« Quaspello estotae ligenda iur alit quasper umendem reprem
+ Remporio dolut quatus sapidici non cuptam denitem 1 m m m
« Atibustrum facepel ecaborehent aliquidi num ava I |a b | e at h O e befo re Sy pto S
Vendae eostio que velit atibustrum facepel ecaborehent aliquidi num. a ea r
volorpo rerit, optatibus as as moluptatecto quo mo cor sitenientio. Alit ut ut p p .
landis que pla de con rem et vendandus, nis et odit fuglatu resero verspita
verferro conet ut ut amet, aut fuga. Imporaerovit mi, ulparum quat est, alit
dusapid ut et quaspello estotae ligenda iur alit quasper umendem reprem

explab illendae conet re pratque id mincta dem inctem et voluptatis sus di 1 1
chin 0w snto o8 :  The importance of testing and what
Parlandus remporio dolut quatus sapidici non cuptam denitem quatest et

doluptam. anihiti onsequiam vellaut. to d ow h en testl N g pOS |t |Ve .

Warm regards,

« Getyour test kits from Croasdales

Doluptatias aut

Your Local Pharmacist 5
X aligenis dolore, ut

CROASDALES R aes
comnim.
. 01284754700 Each QR code can be unique to include
& artompnerecy o Household address, Pharmacy, Date & Time.

Q 1The Traverse, Bury Saint Edmunds IP33 1BJ
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Partner

Gary Howard
Chief Digital Officer

t: 01284 718900

d: 01284 718904

e: Gary.Howard@Precision.co.uk
W: precision.co.uk
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