
Making Mail an 
Insight led 

Media Channel. 



The NPA has 6,000 + members, 
who in turn, have 40,000,000 
consumers living within a walk 
time of their pharmacy.  

But they are struggling……



Pharma, OTC Brands, private practice 
service providers and organisations 
focussed on improving patient access 
to primary healthcare, find it hard to 
Influence Pharmacy and reach 
consumers in need.   





Data + Tech + Mail
JUMP

BRAND RETAILER CONSUMER

HOP STEP





Data + Tech + Mail,
getting the most vulnerable 
testing for Covid again. 

BRAND



Data + Tech + Mail,
helps position Independent 
Pharmacy as the healthcare 
hub of the community!

RETAILERBRAND



Data + Tech + Mail,
a call to action that is relevant to 
them and sent from someone they 
know, trust and is “just up the 
road”.

RETAILERBRAND CONSUMER



Data



WELBEING DATA

Hyperlocal Mail



Why partially addressed mail? 



Fabulous engagement, open & discussion stats



Tech
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Localised 
Mail



Delivering change, 
one nudge at a time.
The more we define our audience, 
change the message to suit and localise 
the content, the more we will engage, 
act and make changes.



Pharma to Pharmacy 
Pharma, supporting 
Independent Pharmacy to 
improve healthcare outcomes 
within their community. 



Reaching the most likely. 

Your 
Pharmacy

One mile 
radius. 

• Profiled data set:
• Age: 85+ 
• Limited Living
• Poorly pensioners
• Elderly ailments 
• Dangerous 

dependencies 
• Respiratory risks 
• Perilous futures 

• Care homes
• Within one mile 

of the Pharmacy.



QR code leads to a personalised 
pharmacy page detailing:

• Free to those that qualify.

• Display qualifying criteria.

• The importance having test kits 
available at home before symptoms 
appear. 

• The importance of testing and what 
to do when testing positive. 

• Get your test kits from Croasdales 

Each QR code can be unique to include
Household address, Pharmacy, Date & Time. 



Gary Howard​​​​
Chief Digital Officer

t:  01284 718900
d: 01284 718904
e: Gary.Howard@Precision.co.uk
w: precision.co.uk
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