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What i1s different about re-booted circulation data?

1.

As of January 2024
updated mail circulation
data endorsed as gold-

standard by JICMAIL is
available via Nielsen Ad
Intel.
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2.

The mail supply-side

provides near-census

level mail volumes for
publication.

3.

The resulting dataset
gives a much more
accurate view on mail
volumes and spend by
advertiser and mail type
(direct mail and door
drops).

4.

Nielsen Ad Intel is only
available to subscribers.

SMP members now have
the chance to subscribe at
an agreed rate.



How to Use JICMAIL Endorsed Circulation Data

To help derive more
value from Nielsen
Circulation Data,

download lan Gibb’s
‘How to Use JICMAIL How to Use JICMAIL

Endorsed Circulation Endorsed Cil’CUlation Data
Data’ from the
JICMAIL website:
https://www.jicmail.org.
uk/data/nielsen-

circulation-data/ M-!\ﬁ
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How can re-booted circulation data help you? 4

Use... Used by...

1. Measuring advertiser share of voice Advertisers and agencies looking to understand what relative
advantage they can gain by using the mail channel.

2. Measuring mail’s share of ad spend vs other Advertisers and agencies looking to optimise their media mix and
channels gain a full picture of what they are spending and where.

3. Tracking the number of advertisers using the Sell-side oganisations looking to track advertiser activity in the mail

mail channel channel.
4. Calculating campaign reach and frequency Combine circulation data with JICMAIL reach and frequency data to )
calculation audiences reach and impressions delivered.
5. Assessing phasing of mail activity alongside Planners looking to ensure maximum multi-channel impact but
other channels phasing mail activity to land either in or around above-the-line
campaign dates. ]
. . ., . . . . _ Campaign
6. Tracking competitor activity regionally Advertisers looking to understand where their competitors are :
M : L. Reporting
targeting in the mail space. _
o . . . . . . . - Deep Dive
7. Accessing high quality mail creative Creative and integrated agency planners looking to inspire creativity
and understand what is and isn’t working for other brands in their
client’s category.
8. Granular volume data for Marketing Mix Measurement practitioners looking to enhance their econometric
Modelling models when quantifying campaign performance by channel.




Ad Intel platform gives you access to dashboards that
provide a quick and high-level overview of the data
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The platform allows you to create custom reports that provide
deeper insights and flexibility

«'* Nielsen
OVERVIEW  FILTER

REPORT: |=| UNTITLED

HOME  EXPRESS REPORTS ~ CREATIVES CUSTOM  MANAGE

LAYOUT RESULT EXPLORER

OINEW & L0AD [)SAVE D3 SAVEAS

SETTINGS

v FILTER:

DATE RANGE:

. User Defined

Creatives

0o

®

Add dimension...

o

Month Year

@

Add dimension

Add measure

N | From 01/01/2024 to 31/03/2024

v
0 v

Media Type(2)

o
<
SOy

Advertiser

Crestives

Grand Total

Spend

Month Year

Spend
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<> Nielsen o oeress CREATIVES  CUSTOM  MANAGE  SETTINGS
OVERVIEW FILTER LAYOUT RESULT EXPLORER
<BACK TO OVERVIEW
1 2 3 - 5 6

N

Media Type Advertiser

3 Direct Mail  Sky UK Ltd

4 Direct Mail  Procter & Gamble Ltd

5 Door Drops Procter & Gamble Ltd

6 Direct Mail  Tesco Pic

7 Door Drops Tesco Plc

8 Direct Mail BT Ltd

] Door Drops BT Ltd

10 Direct Mail Amazon (UK) Ltd

1 Direct Mall  Sainsbury's Supermarkets Ltd
12 Door Drops Sainsbury's Supermarkets Ltd
13 Direct Mail DFS Fumniture Co Ltd

14  Direct Mail  Virgin Media

15 Direct Maill  Marks & Spencer

16 Door Drops Marks & Spencer

17 Direct Mail  Currys Plc

18 DoorDrops McDonald’s Restaurants Ltd
19  Direct Mal Wm Morrison Supermarkets Plic
20 Door Drops Wm Morrison Supermarkets Pic
21 Direct Mail Vodafone Ltd

22 Door Drops LIDL UK GmbH

23  Direct Mail  Aldi Stores Ltd

24  Door Drops Aldi Stores Ltd

Grand Total January 2024 February 2024 March 2024

Spend Spend Spend Spend
1,594,509 367,912 629,786 596,811
17,991 4,755 8,553 4,683
225,241 113,605 111,636 0
3,645,844 230,754 2,583,160 831,930
400 0 400 0
886,807 766,821 59,460 60,526
858,912 276,877 363,973 218,062
25,468 2,887 15,818 6,763
1,176,829 221,301 557,841 397,687
280,443 268,377 6,448 5,618
138,956 51,010 21,341 66,605
90,033 38,654 22,722 28,657
32,454 0 32,454 0
14,141 3,721 6,757 3,663
116,635 34,481 32,332 49,822
14,428 9,168 5,260 0
2,416 2,416 0 0
40,774 11,946 18,302 10,526
565,050 107,185 138,764 319,101
113,602 51,784 17,883 43,935
7,676 1,182 415 6,079
15,346 2,347 7,909 5,090




The creative dashboard gives quick and easy access to all

Direct Mail and Door Drop creatives

<> Nli€lS@N  HoME  EXPRESS REPORTS CREATIVES CUSTOM  MANAGE  SETTINGS

CREATIVE SEARCH

PERIOD - JAN 1 - JAN 31 MEDIA TYPE - 2 PRODUCT CATEGORY MAJOR

BRAND SUMMARY MEDIA DETAIL MEDIA SUMMARY

PRODUCT CATEGORY MID

PRODUCT CATEGORY MINOR

ADVERTISER BRAND

ADD ADDITIONAL FILTERS

ALL MEDIA - CLIENT VIEW INCLUD SOCIAL v

Q. ADD KEYWORD

ENGLISH

OPTIONS

365 PHARMACIST

& Period: 29/01/2024 - 29/01/2024 @ {} D
S— P —"
| S|

365 PHARMACIST - ONLINE PHARMACY
MEDIA PLAN [

SHOW DETAILS
v

5 ELEMENT BEAUTY ROOM

Period: 22/01/2024 - 22/01/2024 @ Q D
7

&

4IMPRINT PLC

Period: 10/01/2024 - 31/01/2024

&l

b

4IMPRINT - PROMOTIONAL MERCHANDISE

MEDIA PLAN [

SHOW DETAILS
v

7 MILES KOREAN & CHINESE ...

Period: 22/01/2024 - 22/01/2024

&b @& %0

&

&

4IMPRINT PLC

Period: 10/01/2024 - 31/01/2024

& w0

4IMPRINT - PROMOTIONAL MERCHANDISE
MEDIA PLAN [

SHOW DETAILS
W

TDAYS PERFORMANCE

Period: 03/01/2024 - 04/01/2024

&0

7 IS

G vt
: 29% OrF
= ——
COULD YOU BE OUR NEXT WINNER?
WIN A CHOICE OF 5 SUPERCARS
or 1300000 Couh Altarmetive

&

&

4TH UTILITY HOLDINGS LTD

Period: 04/01/2024 - 31/01/2024

&0

Utility

Upgrade to ultrafast
full fibre broadband

3 MONTHS FREE

n EE! Use discount code at checkout

4TH UTILITY - BROADBAND
MEDIA PLAN [

SHOW DETAILS
N

7DAYS PERFORMANCE

Period: 04/01/2024 - 19/01/2024

@) 7oars

&0
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Excel reports are sent monthly to your email in a previously

agreed format. No log in to the platform required.
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E SMP Report

File Edit View

Q  Menus -

«» Nielsen

Created

period

Dimensior

£l

Layout

Advartiser

Grang Total

- g <> B )

rt Format Data Tools Extensions Help

06/08/2024 11:00:28 +01:00

rrom 01/01/2023 to 31/12/2023

Madia Type - 2(Direct Mail, Door Drops)
Untithed

Untitied

Brond

sky - Digital Satelie TV

orts Channals

Sky - Sky 5

eroadband

Sky - Broadband
Sky - Broadbane
Sky - Broadband
Sky - Sky Protect

Sky - Sky Protect

¥ Sports F1 Channe

Sky - Sky Multiscreen

Sky Mobile - Mobile Network
Sky Maokila - Mobile Natwork
Mobile - Mobile fetwork

Mobile - Mobile Network

Motile - Mobile reetmork

sky Mobile - Mobile restwork

Mobile Natwork
Mobile Natwork
- Mobils Natwork

Mobile Natwark

Sky Maobile - Mobile Metwork
Sky Mobale - Mobile Network
Sky Moblle - Mobile Network

Sky Maoblie - Mobile Network

Defaul.. =

Direct Mail Mail Type Direct Mail Postage Type Direct Mail Envelope Typa Direct Mail Media Region Direct Mail Weight Diract Mail Age Group

Frospect Mailing Whist Lasered + Overprirt
Whist Window
Whise Label + Overprint
Whist Lasered + Ovecprint

Customer Sale Whise Window + Overprint
Prospect Msiling Whist! Lasered + Overprint
Custemer Sale Uk Mai Window + Overprint
Customer Sale Uk Mai Window + Overprint

Whist Lasered + Overprint

Labal = Overprint

Custemer Sale

Customer Sale

Customer Sale Window + Overprint

Custcmer Sale Whist Window + Overprint
Doordrop Doordrop Mot Allocated
Doordrop Doordrop HNet Allccated
Doordrop Doordrog Mok Allocated
Doo Coordrop Nek Allocated
Doo poordivg ot Allocated
Do Doordrop Not Allocated
Doordrop Doordrop Mot Allocated
Doordrop Doordrop Nek Allocated
Doordrop Doordrop Not Allocated
Doordrop Doordrep Mot Allocar
Doordrop Mot Allocated
Doordrop Doordrop Net Allccated
Doordrop Doordrop Nt Allocated
Doordrop Doordrop Nex Allocared

X - HTV

X - Lancashire

1 Scotland
X - Angha
X - Angka

X - West Country

X - West Country
X - Angha
London

X - HTV

X - Lancashire
London
London
London
London
London

X - angha

X - Angha

X - Cantral

Central

X - Cantral

X - HTV
X - HTV
X - HTV

X - Lancashire

Unknown
unknown
Uniknown

uUnknown

unknown

unk

wn

Unknown
Unknawn
Unknown
unknown
Unknown
Unknown

Unknown

D FH k- B Share

Direct Mail Gender Direct Mail Mosaic Group Diract Mail Financial Mosaic Grou|

Female Blue Collar Owners

Male v Risa Councll
Other

Famale Low Risa Council

Female Other

“ale Town Houses & Flats

Hale Suburban Semis

Country Dwellers

Indepengent Elders
Blue Collar Ownars
Blue Collar Owners
Blue Collar Ownecs
Low Rize Councll

Suburban Semis

Suburban Semis

Not Allocated an Semis

Net Allocated n Semis

ot Suburban Semis

Nee High Income Families
Mot Town Houses & Flats
Nt A Country Dwellars

Nox High Income Families
Nee Mertgaged Familas
e High Income Families
Nex Suburban Semis

Net Suburban Semiz

Net Blue Collar Owners

Burdened Borrowers

Hardened Cash Payers

Just About Surviving

Good Paying Realists

Capital Accumulators

Farmonners & Traders

Goed Paying Realls
tndebted Strugglers
Burdened Borrowers

Hardened Cash P

anturcus

Advanturous Spar

AGVENTUIoUs Sp

Farmonners & Traders
Good Paying Realists

Discerning tnvestors

d Paying Raallsts
Hardened Cash Payers
Discerning Investors

Burdoned Borrowars

d Paying Real

Adventurcus Spenders
Gocd Paying Realists

Burdened Borrowers




Subscription packages available — for SMP members

AD INTEL PLATORM

Best for large organisations

MONTHLY EXCEL REPORTS

Best for medium and small
organisations

Instant access to data at any time
Ability to create custom reports
Convenient access to all creatives
Ability to export custom reports for
your business needs

Access to the digital dashboards

7 logins provided

Onboarding and ongoing support and
training

Ready-made reports in an approved
format give you the most relevant
information you want

Sent directly to your in box each month
Minimal effort to access the data

No training necessary

Creatives delivered through links

£10,000 per year £5,000 per year

P
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Next Step

Get in touch with Nielsen
Kylie Lee - kylie.lee@nielsen.com

Verify you are an SMP member

- &
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